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NAGINDAS KHANDWALA COLLEGE (Autonomous)

CREDIT BASED ONLINE COURSES

SEM-II

Indian Financial System &
Banking

Section 1: Indian Financial Sysytem and Functions of RBI
Section 2: Bank and its History in India and Classification of Banks
Section 3: Commercial Bank Divisions and Their Products and Services
Section 4: Methods of Creating Charges and Credit Apparaisal
Section 5: Market Efficiency
Section 6: Capital Market Instruments and Forex Instrumenmts
Section 7: Introduction to Risk and Interest Rate Risk
Section 8: Liquidity Risk
Section 9: Credit Risk
Section 10: Operational Risk and Foreign Exchange Risk
Section 11: Asset Liability Managment
Section 12: Financial Statements of Bank,Equity and Liability and Assets
Section 13: Contingent Liability and Cash Flow Statement
Section 14: Introduction and Ratio Analysis and Camels Ratings

Macro Economics not available

Accounting - Beg
Section 1: Introduction to Accounting
Section 2: Understanding the Income statement
Section 3: Understanding the Balance Sheet
Section 4: Understanding the Cash flow statement

Spanish - Beginners
Section 1: Introduction to Spanish & Alphabets
Section 2: Numbers, Ordinal numbers, and Important rules of numbering
Section 3: Punctuation & Accentuation marks
Section 4: Days of the week, Months of the year, Seasons
Section 5: Understanding More Concepts

Financial Planning -
Beginners

Section 1: Introduction to Financial Planning
Section 2: Process of Financial Planning & Basics of Accounting
Section 3: Book Keeping and Accounting, Revisions
Section 4: Accounitng Concepts and Policies
Section 5: Revisions
Section 6: Process of Financial Planning
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Section 7: Forms of Business Organisation
Section 8: Financial Market and Debt Management
Section 9: Personal Financial Statement Analysis

Digital Marketing Training
Section 1: Introduction
Section 2: Popular Social Networking Sites and Their Statistics
Section 3: Customers and Digital Marketing
Section 4: Facebook Marketing
Section 5: Twitter Marketing
Section 6: Orkut Marketing
Section 7: SEO,SMM,PPC
Section 8: Swot, Pets, Porters Model
Section 9: Facebook Marketing
Section 10: Blogging
Section 11: Email Marketing
Section 12: Email,Spam,Sucessrate,Software
Section 13: Nature of Email Design
Section 14: Responsive Email Design
Section 15: Emarketing and Legal Issues

Fundamentals of
Marketing Research

Section 1: Syllabus Introduction
Section 2: Marketing Research Basics
Section 3: Market Research Process
Section 4: Types of Researches and Classifications
Section 5: Questionnaire Scaling and Rating
Section 6: Sampling
Section 7: Field Procedures
Section 8: Hypothesis Testing
Section 9: Case Study and Findings
Section 10: Syllabus Conclusion

Microsoft Project 2016
Section 1 Introduction
Section 2 Listing Activities
Section 3 Different Resource Charts
Section 4 Menu

BlackMagic Fusion-beg
Section 1 Introduction
Section 2 Conclusion
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HTML 5
Section 1: History of the Web
Section 2: Introducing HTML5
Section 3: Structuring Pages with Semantic Elements
Section 4: Writing More Meaningful Mark Up
Section 5: Building Better Web Forms
Section 6: Audio & Video
Section 7: Basic of Canvas


